
Hello team,

Please see below the launch recap for The One That Got Away + Chloe + season 3, episode 6
of The Boys.

The One That Got Away Conversation:
● With all-star host Betty Who leading the charge, The One That Got Away launched with

viewer eyes locked on to their screens eating up every second of the drama!
● Viewers picked up on the show’s format quickly and binged the episodes, with callouts to

diversity as well as Betty Who’s ability to stir the pot.
● Any negativity surrounding the title stemmed from the contestants themselves versus the

format or premise of the show, specifically Alyssa and Ashley.

The One That Got Away Reviews:
By Ed Russo funny, messy, love it
just started watching ep 1 and I'm already hooked. can't wait for some sweet, sweet portal
drama.

By Jake H Incredible
I’m not really a reality show fan, but this show got me hooked. Super innovative concept, isn’t
trashy like many of its counterparts. Betty Who is an incredible host who is genuine and
seemingly actually cares for the contestants rather than manipulating their emotions.

By MONIE VEE Series depicts reunions between past loves who revisit unfinished business
I loved everything about this show! There was diversity in culture, personality,& relationships!
You can learn a lot about the cast and their favorite people and problem solving capabilities! It’s
a must see

The One That Got Away Content Performance:
Key Takeaways

● Almost all content for this title underperformed across platforms with the exception of
TikTok.

● The Instagram Reel featuring Betty Who explaining the unscripted show performed close
to median benchmarks and is still seeing an increase in viewership. It is notable that this
was a Collab with Betty Who (172K followers).

Content Recommendation

● Test content featuring Betty Who as she is the lead / most well-known talent and
continue to prioritize Collabs on this title if feasible.

Top Posts by Channel

https://twitter.com/MainstreamJack/status/1541083217964539904?s=20&t=ph7YN8Fxl2jYYejA0XDtPQ
https://twitter.com/docemmettlclown/status/1540859176410390529?s=20&t=ph7YN8Fxl2jYYejA0XDtPQ
https://twitter.com/jahkeemstar/status/1541200778009882626?s=20&t=qDVR1YnXT9BhH8wlJwtUiA
https://twitter.com/kierstenloves/status/1541119080488484864?s=20&t=ph7YN8Fxl2jYYejA0XDtPQ
https://twitter.com/OshunesqueQT/status/1540936161463570432?s=20&t=ph7YN8Fxl2jYYejA0XDtPQ
https://twitter.com/ewelery/status/1540736481341235200?s=20&t=qDVR1YnXT9BhH8wlJwtUiA
https://twitter.com/itsjustalex13/status/1540486685451898881?s=20&t=qDVR1YnXT9BhH8wlJwtUiA
https://twitter.com/madisooong/status/1540559718518730752?s=20&t=qDVR1YnXT9BhH8wlJwtUiA
https://twitter.com/SeanJasko/status/1541120464701083649?s=20&t=qDVR1YnXT9BhH8wlJwtUiA
https://twitter.com/MarcusShepard/status/1541056035733094400?s=20&t=qDVR1YnXT9BhH8wlJwtUiA
https://twitter.com/sassykiesh10/status/1540507581386465280?s=20&t=qDVR1YnXT9BhH8wlJwtUiA
https://twitter.com/PACinDFW/status/1540521753742655492?s=20&t=qDVR1YnXT9BhH8wlJwtUiA
https://twitter.com/ReluctantNerdGi/status/1540384532150591491?s=20&t=qDVR1YnXT9BhH8wlJwtUiA
https://twitter.com/She_Thrives__/status/1540884304741273600?s=20&t=qDVR1YnXT9BhH8wlJwtUiA
https://twitter.com/misskaykayl/status/1541206465645617154?s=20&t=qDVR1YnXT9BhH8wlJwtUiA
https://twitter.com/Khaluki1952/status/1540518170041221121?s=20&t=qDVR1YnXT9BhH8wlJwtUiA
https://www.amazon.com/gp/customer-reviews/R35JITX1JWC7XA?ref=pf_vv_at_pdctrvw_srp
https://www.amazon.com/gp/customer-reviews/R94F8N1RB22L8/ref=cm_cr_arp_d_rvw_ttl?ie=UTF8&ASIN=B09ZHMJZGX
https://www.amazon.com/gp/customer-reviews/R12BBNAOWA8MML/ref=cm_cr_arp_d_rvw_ttl?ie=UTF8&ASIN=B09ZHMJZGX
https://www.instagram.com/bettywho/


IG Reels: Betty Who Explains TOTGA (120K Views / 3.1K Engagements vs 133K YTD Median
Views / 4.8K YTD Median Engagements)

TW: Talent Polaroids (0.27% vs 0.98% YTD Avg. ER)

YT: The One That Got Away - Official Trailer (173.5K Hrs Watchtime / 6M Views vs 287K Hrs
Watchtime / 204K Views Benchmark)

TT: I can't look away (51.1K Engagements vs 7.8K Benchmark)

FB: Summer Solstice Event Recap Video (0.12% vs 0.71% YTD Avg. ER)

Amazon Studios Top Posts

IG: N/A

TW: N/A

Chloe Conversation:
● Right from the start, viewers felt captivated and swept straight into the whirlwind thriller,

many calling it “twisty.”
● With a strong and unexpected storyline, viewers stayed enthralled by the series, binging

until the end.

Chloe Reviews:

By Tashi it was sooooooooo good! slow burn great payoff!

By JW Exceptional
This is the best show I have watched in several years (since Normal People and Little Fires
Everywhere, which were very good). Chloe is absolutely exceptional - well written, well acted,
complex. Highly recommend.

Chloe Content Performance:
Key Takeaways

● With the exception of TikTok, content from this title underperformed across other
platforms.

● There was one post on Instagram, the poster, which received 5.0% ER with paid
boosting. There were three posts on Twitter, all of which generated less than the channel
ER goal of 0.60%. The under performance is likely due to lack of title awareness.

Content Recommendation

https://www.instagram.com/reel/CfRxCWohOD3/
https://twitter.com/PrimeVideo/status/1539423101783506946
https://www.youtube.com/watch?v=SrCW-OyQAnU
https://www.tiktok.com/@primevideo/video/7113680481257901354?utm_campaign=tt4d_open_api&utm_source=6997707748318117889
https://www.facebook.com/watch/?v=1026638774883179
https://twitter.com/adepompom/status/1540897449765752832?s=20&t=nz8JQOpaR_JiEPbxIkfU7A
https://twitter.com/ladysamxoxo/status/1540392455580917763?s=20&t=nz8JQOpaR_JiEPbxIkfU7A
https://twitter.com/ratedPDG/status/1540817444532432896?s=20&t=nz8JQOpaR_JiEPbxIkfU7A
https://twitter.com/imrumicartersir/status/1540711478612807685?s=20&t=SUwExssyuLohJkGd7cwQJw
https://twitter.com/IDC_BeMad/status/1540891938299289600?s=20&t=nz8JQOpaR_JiEPbxIkfU7A
https://twitter.com/JessicaFabianaR/status/1540526642388402181?s=20&t=nz8JQOpaR_JiEPbxIkfU7A
https://twitter.com/shinangovani/status/1540830603355906048?s=20&t=nz8JQOpaR_JiEPbxIkfU7A
https://twitter.com/GlowySweetFab/status/1541181748440096768?s=20&t=nz8JQOpaR_JiEPbxIkfU7A
https://twitter.com/NicolaMarsh/status/1540335660271554560?s=20&t=SUwExssyuLohJkGd7cwQJw
https://twitter.com/ReelInFilms/status/1540364365307809792?s=20&t=SUwExssyuLohJkGd7cwQJw
https://www.amazon.com/gp/customer-reviews/R2W7V2VANKYL3F?ref=pf_vv_at_pdctrvw_srp
https://www.amazon.com/gp/customer-reviews/R1MFQX9MI3PJ6B/ref=cm_cr_getr_d_rvw_ttl?ie=UTF8&ASIN=B09RW5Y1WQ


● Test clips or stills that can be universally understood without context to draw
engagements.

Top Posts by Channel

IG: Poster (5.0% vs 7.74% YTD Avg. ER)

TW: Poster (0.48% vs 0.98% YTD Avg. ER)

YT: How to Become a Successful Con Artist | Chloe (556.8 Hrs Watchtime / 52K Views vs 20K
Hrs Watchtime / 10K Views)

TT: About Chloe (43.3K Engagements vs 7.8K Benchmark)

FB: Poster (0.22% vs 0.71% YTD Avg. ER)

Amazon Studios Top Posts

IG: Teaser (4.35% vs 4.87% YTD Avg. ER)

TW: Trailer (0.66% vs 0.86% YTD Avg. ER)

The Boys S3E6 Conversation:

● Herogasm lived up to fan expectations by the plethora of viral memes, fan art, jokes,
shock, and appreciation reactions over the weekend alone—translating into a huge
round of applause across online conversation.

● Along with our usual outrageous antics making a splash, the highly anticipated fight
between Homelander, Soldier Boy, Butcher, and Hughie was extremely well-received
and celebrated.

● In just two of several viral tweet examples, once again Antony Starr and Laz Alonso
received critical acclaim for their talent in this week’s episode.

The Boys S3E6 Content Performance:
Key Takeaways

● Most content for this week’s episode overperformed across platforms.
● On Instagram, there was one Reel and one grid post both of which overperformed in

terms of median benchmarks and channel goals. The Reel received 1.2M organic views
and featured Jensen Ackles talking about the episode. Fans love Jensen Ackles and
content featuring him has performed well on the platform historically.

● On Twitter, top content included images, text-only tweets, a video and an album. The
Boys continues to have an avid and engaging fanbase.

Content Recommendation

● Continue with scheduled posting.

https://www.instagram.com/p/Cdv13iWpcTM/
https://twitter.com/PrimeVideo/status/1527333381712666633
https://www.youtube.com/watch?v=Nifhl8astyA&t=142s&ab_channel=PrimeVideo
https://www.tiktok.com/@primevideo/video/7113712197552835886?utm_campaign=tt4d_open_api&utm_source=6997707748318117889
https://www.facebook.com/33713453361/posts/10161668891683362/
https://www.instagram.com/tv/CfR4NJ6AmRc/
https://twitter.com/AmazonStudios/status/1529130124964089856
https://twitter.com/IceCreamTony/status/1540166403743154178?s=20&t=SUwExssyuLohJkGd7cwQJw
https://twitter.com/eric_8642/status/1540208353556762625?s=20&t=SUwExssyuLohJkGd7cwQJw
https://twitter.com/HanumTaza/status/1540712092684386304?s=20&t=SUwExssyuLohJkGd7cwQJw
https://twitter.com/klassiq_man/status/1540241031417012225?s=20&t=SUwExssyuLohJkGd7cwQJw
https://twitter.com/nonceafterfive/status/1540188817231052801?s=20&t=SUwExssyuLohJkGd7cwQJw
https://twitter.com/David_C1215/status/1540141465858441217?s=20&t=SUwExssyuLohJkGd7cwQJw
https://twitter.com/Spidey2307/status/1538106035377872897?s=20&t=SUwExssyuLohJkGd7cwQJw
https://twitter.com/NikkoCaruso/status/1541213391364259840?s=20&t=SUwExssyuLohJkGd7cwQJw
https://twitter.com/Sakastweet/status/1541140188138807297?s=20&t=SUwExssyuLohJkGd7cwQJw
https://twitter.com/samgirldean/status/1540147832786673665?s=20&t=SUwExssyuLohJkGd7cwQJw
https://twitter.com/MelTea_0/status/1540396919025008640?s=20&t=SUwExssyuLohJkGd7cwQJw
https://twitter.com/wandapilled/status/1540157455619002368?s=20&t=SUwExssyuLohJkGd7cwQJw
https://twitter.com/NosaXLegion/status/1540227198786977793?s=20&t=SUwExssyuLohJkGd7cwQJw
https://twitter.com/D_Lubofsky/status/1541130518552510464?s=20&t=nz8JQOpaR_JiEPbxIkfU7A
https://twitter.com/LivingScribe/status/1540503020798091265?s=20&t=SUwExssyuLohJkGd7cwQJw
https://twitter.com/hifive326/status/1540151148509904898?s=20&t=SUwExssyuLohJkGd7cwQJw
https://twitter.com/acklesism/status/1540907357252816896?s=20&t=SUwExssyuLohJkGd7cwQJw
https://twitter.com/Smoked2Much/status/1540236188740530176?s=20&t=SUwExssyuLohJkGd7cwQJw
https://twitter.com/scenesoftheboys/status/1540337258963795968?s=20&t=SUwExssyuLohJkGd7cwQJw
https://twitter.com/_butcherxv/status/1541017634933809152?s=20&t=nz8JQOpaR_JiEPbxIkfU7A
https://twitter.com/Griffdog82/status/1540175781355298817?s=20&t=SUwExssyuLohJkGd7cwQJw
https://twitter.com/David_C1215/status/1540141465858441217?s=20&t=SUwExssyuLohJkGd7cwQJw
https://twitter.com/acklesism/status/1540444646131859457?s=20&t=SUwExssyuLohJkGd7cwQJw
https://www.instagram.com/reel/CfKJ_z4JPs3/
https://www.instagram.com/p/CfRj-vBBjbp/


Top Posts by Channel

IG: Talent Herogasm Reactions Grid (14.9% vs 7.74% YTD Avg. ER)

IG Reels: Jensen Ackles Herogasm Warning (1.2M Views / 119K Engagements vs 133K YTD
Median Views / 4.8K YTD Median Engagements)

TW: Jack Quaid BTS Image (2.79% vs 0.98% YTD Avg. ER)

YT: The Boys Season 3 Episode 4 Breakdown | Kimiko's Vibrating Vendetta (60.5 Hrs
Watchtime / 4.8K Views vs 20K Hrs Watchtime / 10K Views)

TT: Terrifying. @Cameron Kozak (1.4K Engagements vs 7.8K Benchmark)

FB: N/A

Amazon Studios Top Posts

IG: Episode Stills Carousel (24.7% vs 4.87% YTD Avg. ER)

TW: Episode Stills Album (2.48% vs 0.86% YTD Avg. ER)

https://www.instagram.com/p/CfRj-vBBjbp/
https://www.instagram.com/reel/CfKJ_z4JPs3/
https://twitter.com/PrimeVideo/status/1541138934851375104
https://www.youtube.com/watch?v=mbtGXXf-7zw&t=1409s&ab_channel=PrimeVideo
https://www.tiktok.com/@primevideo/video/7111962795637263659?utm_campaign=tt4d_open_api&utm_source=6997707748318117889
https://www.instagram.com/p/CfRq7tEPmx5/
https://twitter.com/AmazonStudios/status/1541104214465597441

